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Join the next 
generation of 
business leaders.

Monash business degrees are geared 
towards training future global leaders. 
Offering unique insights into modern 
business environments and work-ready 
skills, you will be well equipped to 
challenge real problems in the international 
business world.

At a Glance
Best of both worlds
Combine your business and commerce studies
as a double degree with communication and
media studies.

A large community
We are the largest school in Monash Malaysia with 
enrolment numbers standing at over 2,400 students.

Global perspective
Join study abroad programs and international study 
tours where you can see business ventures in action.

Industry exposure
We work with a wide range of companies to offer
you opportunities to get out of the classroom
and into the workplace.

Major Disciplines
● Accounting and Finance

● Business Law and Taxation

● Economics

● Econometrics and Business Statistics

● Management

● Marketing

Ranking and Recognition

Our business courses are recognised by:

• Tertiary Education Quality and Standards Agency (TEQSA), 
Australia

• Malaysian Qualifications Agency (MQA)
• CPA Australia
• The Association of Chartered Certified Accountants (ACCA)
• Chartered Accountants Australia and New Zealand (CAANZ)
• The Chartered Institute of Management Accountants (CIMA)
• The Malaysian Institute of Certified Public Accountants (MICPA)

The School is also a member of: 
• The Alliance on Business Education and Scholarship for 

Tomorrow, a 21st century organisation (ABEST21)

In order to obtain the following professional qualifications, 
graduates are required to complete:

• Six papers for Certified Public Accountant (CPA) and the 
Association of Chartered Certified Accountants (ACCA)

• Nine papers for Chartered Institute of Management 
Accountants (CIMA)

• Five papers for the Malaysian Institute of Certified Public 
Accountants (MICPA)

QS World University Rankings by Subject 2017

#31
for Business and

Management Studies

#26
for

Accounting and Finance

#45
for Economics and

Econometrics

International Accreditation Advanced Member
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A 21st century
classroom

We recognise that the business world is a 
diverse, ever-evolving place, filled with new 
opportunities and better ways of doing things. 
That’s why we are embracing new technologies 
and methodologies to enrich your educational 
and learning experience.

These facilities have been set up to promote 
innovative teaching methods that will challenge 
you as well as sharpen your analytical and 
problem solving skills. You will learn not just 
concepts but will also be able to see theory put 
into practice, and more importantly, see and 
feel the impact.

Neurobusiness Behavioural Lab
With growing competition for virtually every sector, 
it is important to understand how and why 
consumers choose a product or a brand. We 
established the Neurobusiness Laboratory so that 
our researchers can explore behavioural finance, 
behavioural economics, consumer behaviour
and marketing. 

Neurobusiness, a term coined by Monash 
University researchers, will employ core 
neuroscience principles of how the brain and the 
central nervous system works, measuring body 
function and direct behaviour to better understand 
the consumer.

Neuroscience technology enables researchers to 
assess consumer's reactions to various stimuli 
such as products, web pages and advertisements. 
The technology measures unobservable physiological 
reactions like micro-facial movements, perspiration, 
eye movement and many more – in a bid to 
understand how consumers make buying decisions.
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The MUSST Lab provides an experiential 
learning environment where you can observe 
the interactions of capital market concepts 
and decision making through a simulated 
investment trading activity.

In the simulated trading marketplace, you will 
learn the mechanics of various types of 
financial instruments such as equities, bonds, 
foreign currencies and derivative instruments
such as the options and futures contracts 
without the risk of losing any real money in 
the process. You will learn about bid-and-ask 
prices, buy-and-sell orders and
the importance of speed of decision-making.

The simulated trading room is intended to 
make the learning experience, a fun and 
exciting one. Through team-based and 
individual participation in simulated trading 
games, you will experience the impact of 
interest rate changes, global currency 

fluctuations, changes in government policies 
as well as corporate and individual 
decision-making. All these will expand your 
understanding of the global economy beyond 
the confines of textbooks.

The simulated trading laboratory also 
provides a perfect platform for you to test 
your stock-picking skills and test your trading 
strategies. This state-of-the-art system keeps 
track of the brokerage fees, and/or margin 
costs of the trades and allows you to 
evaluate your own performance as measured 
by the profit or loss made at the end of the 
game.

From the research perspective, the MUSST 
Lab is committed in disseminating its 
research outcomes in learning and teaching 
in disciplines (such as behavioural finance) 
where a controlled environment offers an 
opportunity to test ideas and theories.

Monash University Sunway Simulated Trading Lab
(MUSST LAB)

Focus Group Discussion Room
With growing competition for virtually every sector, Businesses and governments are 
increasingly using focus group research methods to elicit insights from consumers and citizens 
on issues, ideas, products and services. In response, we built and launched a commercial-level 
focus group facility, featuring a discussion room that can be configured for relaxed 
conversation, formal boardroom interaction or retail encounter, and a viewing room fully 
equipped with advanced recording and audio technology.

Our Honours and PhD students have benefited from using the focus group room as research 
project leaders, participants or observers. Among other things, the room is regularly used for 
teaching postgraduate qualitative research methods, enriching the learning process through an 
experiential approach. These kind of experiences create competitive advantage for Monash 
graduates in the recruitment market.

The Monash education team also uses the room to elicit student and staff views of courses and 
programs, making a valuable contribution to campus development and improvement initiatives.

03Business Course Guide 2018



Career Paths

You’ll be prepared to work in:

● Financial analysis
● Human resources
● Public relations
● Marketing
● Accountancy
● International trade
● Administration
● Advertising
● Data science

Bachelor of Business
and Commerce
KPT/JPT (R/340/6/0461) 01/20 - MQA/SWA0108

3 years

February, July and October

$
2018 fees per year

Business

This degree is one of the most popular courses 
offered at Monash University Malaysia. It offers you 
the opportunity to create a study program to best 
suit your employment goals and discipline interests. 
You will be able to focus on particular areas of 
study while building sound knowledge of theory, 
principle and application in major business disciplines.

The curriculum is developed by Monash academics 
and researchers from various backgrounds, 
countries and experiences, in consultation with 
industry, to provide a truly internationalised 
study experience.

Our international reputation ensures that graduates are 
highly sought-after by employers around the world. 

You may choose from nine majors:

● Accountancy
● Applied economics
● Banking and financial management
● Business analytics
● Business law and taxation
● Econometrics and business statistics 
● International business management 
● Management
● Strategic marketing

Requirements

The degree requires completion of 24 units (144 
points) over a maximum of eight years as follows:

(a) 16 units (96 points) from the Faculty in the 
Bachelor of Business and Commerce at the 
campus of enrolment as follows:

 (i) Seven compulsory common core units (42 
points):

 ● Introduction to financial accounting or 
Accounting for managers

 ● Malaysian business law
 ● Introductory microeconomics
 ● Business statistics or Business and economic 

statistics
 ● Introduction to management
 ● Marketing theory and practice
 ● Integrative business practices

 (ii) A major of eight units (48 points):**

 ● The major must come from the approved list 
of majors

 ● No more than 2 units (12 points) at level 1 
credited to the major and at least 3 units 
(18 points) at level 3 credited to the major

**Depending on the major chosen, one or more of the units 
in the major may have already been studied as part of 
the group of common core units – where this is the case, 
you will complete additional unit/s as detailed below

 (iii) Additional units selected from the Faculty for 
the Bachelor of Business and Commerce at 
the campus of enrolment, to reach 
the required minimum of 16 units

Malaysian Student
RM 36,000
International Student
RM 39,600

(b) Eight open electives (48 points):

 ● may be taken from disciplines offered by 
another Faculty

 ● may be taken from any Faculty of Business 
and Economics programs and campuses**

**Enrolment at another Monash campus is dependent 
upon units' availability.

Additional degree requirements:
● A maximum of 10 first-year level units (60 points)
● A minimum of six third-year level units (36 

points), of which at least four units (24 points) 
must be from those offered by the Faculty at 
the campus of enrolment

● In addition to specific unit prerequisites, 
second-year level units require the successful 
completion of three first-year level units and 
third-year level units require the successful 
completion of two second-year level units

Units Required For Specified Majors

Major:

ACCOUNTANCY

The following units are required for the Accounting 
major:

● Introduction to financial accounting
● Introduction to management accounting 
● Financial accounting
● Advanced financial accouting
● Management accounting
● Corporate finance 1

In addition, student must choose two of 
the following units:

● Accounting information systems and financial 
modelling

● Auditing and assurance
● Malaysian company law 
● Malaysian income tax law 
● Work placement program

BANKING AND FINANCIAL MANAGEMENT

The following units are required for the Banking and 
Finance major:

● Foundations of finance
● Commercial banking and finance
● Corporate finance 1
● Derivatives 1
● Credit analysis and leading management
● Investments and portfolio management

In additions students must choose two of the 
following units:

● Work placement program
● International financial management
● Introductory econometrics
● Modelling in finance

● International banking and finance
● Treasury management
● Corporate treasury and credit management

BUSINESS LAW AND TAXATION

The following units are required for the Business Law major:

● Malaysian business law
● Malaysian company law
● Comparative workplace relations law
● Current issues in corporate governance
● Malaysian income tax law
● International trade law
● Conventional and islamic Islamic finance law
● Marketing law

APPLIED ECONOMICS

The following units are required for the Economics major:
● Introductory macroeconomics 
● Macroeconomics policy
● Managerial economics
● Introductory econometrics

Students must choose three of the following units:

● Economics of money and banking
● Case studies in international trade
● Business, competition and regulation 
● Development economics
● Public sector economics

In addition, students must choose one from the following OR one 
unit from above:

● Economics of labour markets
● Trade finance and foreign exchange
● Environmental and natural resource economics
● Business in Asia

ECONOMETRICS AND BUSINESS STATISTICS

The following units are required for the Econometrics and Business 
Statistics major:

● Business and economics statistics and Data modeling and 
computing, or Business statistics and Business data modeling

● Introductory econometrics
● Survey methods and managerial statistics
● Business modeling methods
● Applied econometrics
● Principles of forecasting and applications 
● Econometrics methods for finance

BUSINESS ANALYTICS

The following units are required for business analytics major:

● Business and economic statistics
● Data modelling and computing
● Business modelling methods
● Accounting Information Systems and financial modelling

● Project management for small to medium enterprises
● Data mining for business
● Enterprise resources planning
● Principles of forecasting and application or Econometric 

methods for finance

INTERNATIONAL BUSINESS MANAGEMENT

The following units are required for the International Business 
major:

● International financial management 
● International trade law
● Trade finance and foreign exchange 
● Case studies in international trade 
● International business
● International business strategy
● International management 
● International marketing

MANAGEMENT

The following units are required for the Management major:

● Introduction to management 
● Organisational behaviour
● Strategic management

In addition, students must choose five of the following units:

● Managerial communication or Introduction to Islamic business
● Leadership in Asia
● International business strategy
● Social entrepreneurship
● International business
● Human resource management
● Project management for small to medium enterprises
● Organisational change and development 
● Management information systems
● International management

STRATEGIC MARKETING

The following units are required for the Marketing major:

● Marketing theory and practice
● Consumer behaviour
● Marketing research methods
● Integrated marketing communication
● Marketing strategy and implementation
● Services marketing
● International marketing

In addition, student must choose one of the following units:

● Introduction to social commerce 
● Introduction to e-business
● Business marketing
● Islamic marketing
● Neuroscience of decision-making: An introduction
● Retail management principles

04 Business Course Guide 2018



Focus Group Discussion Room
With growing competition for virtually every sector, Businesses and governments are 
increasingly using focus group research methods to elicit insights from consumers and citizens 
on issues, ideas, products and services. In response, we built and launched a commercial-level 
focus group facility, featuring a discussion room that can be configured for relaxed 
conversation, formal boardroom interaction or retail encounter, and a viewing room fully 
equipped with advanced recording and audio technology.

Our Honours and PhD students have benefited from using the focus group room as research 
project leaders, participants or observers. Among other things, the room is regularly used for 
teaching postgraduate qualitative research methods, enriching the learning process through an 
experiential approach. These kind of experiences create competitive advantage for Monash 
graduates in the recruitment market.

The Monash education team also uses the room to elicit student and staff views of courses and 
programs, making a valuable contribution to campus development and improvement initiatives.

● International banking and finance
● Treasury management
● Corporate treasury and credit management

BUSINESS LAW AND TAXATION

The following units are required for the Business Law major:

● Malaysian business law
● Malaysian company law
● Comparative workplace relations law
● Current issues in corporate governance
● Malaysian income tax law
● International trade law
● Conventional and islamic Islamic finance law
● Marketing law

APPLIED ECONOMICS

The following units are required for the Economics major:
● Introductory macroeconomics 
● Macroeconomics policy
● Managerial economics
● Introductory econometrics

Students must choose three of the following units:

● Economics of money and banking
● Case studies in international trade
● Business, competition and regulation 
● Development economics
● Public sector economics

In addition, students must choose one from the following OR one 
unit from above:

● Economics of labour markets
● Trade finance and foreign exchange
● Environmental and natural resource economics
● Business in Asia

ECONOMETRICS AND BUSINESS STATISTICS

The following units are required for the Econometrics and Business 
Statistics major:

● Business and economics statistics and Data modeling and 
computing, or Business statistics and Business data modeling

● Introductory econometrics
● Survey methods and managerial statistics
● Business modeling methods
● Applied econometrics
● Principles of forecasting and applications 
● Econometrics methods for finance

BUSINESS ANALYTICS

The following units are required for business analytics major:

● Business and economic statistics
● Data modelling and computing
● Business modelling methods
● Accounting Information Systems and financial modelling

● Project management for small to medium enterprises
● Data mining for business
● Enterprise resources planning
● Principles of forecasting and application or Econometric 

methods for finance

INTERNATIONAL BUSINESS MANAGEMENT

The following units are required for the International Business 
major:

● International financial management 
● International trade law
● Trade finance and foreign exchange 
● Case studies in international trade 
● International business
● International business strategy
● International management 
● International marketing

MANAGEMENT

The following units are required for the Management major:

● Introduction to management 
● Organisational behaviour
● Strategic management

In addition, students must choose five of the following units:

● Managerial communication or Introduction to Islamic business
● Leadership in Asia
● International business strategy
● Social entrepreneurship
● International business
● Human resource management
● Project management for small to medium enterprises
● Organisational change and development 
● Management information systems
● International management

STRATEGIC MARKETING

The following units are required for the Marketing major:

● Marketing theory and practice
● Consumer behaviour
● Marketing research methods
● Integrated marketing communication
● Marketing strategy and implementation
● Services marketing
● International marketing

In addition, student must choose one of the following units:

● Introduction to social commerce 
● Introduction to e-business
● Business marketing
● Islamic marketing
● Neuroscience of decision-making: An introduction
● Retail management principles
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Bachelor of Business and Commerce and
Bachelor of Communication and Media Studies
KPT/JPT (R2/340/6/0499) 10/21 - MQA/SWA0109

4 years

February, July and October

$
2018 fees per year

Business

This double degree program offers you the 
opportunity to graduate with two degrees – 
a Bachelor of Business and Commerce and 
a Bachelor of Communication and Media Studies.

In addition to receiving a thorough grounding in 
business practices, you are given an insight into 
how the media works and develop specialised skills 
in describing and analysing the processes, uses 
and effects of traditional and new communications. 
The degree provides business training combined 
with communication skills such as writing and 
editing, critical thinking and organisation, analysis 
and research.

Areas of Study

BUSINESS AND COMMERCE
● Accountancy
● Applied economics
● Banking and financial management 
● Business analytics
● Business law and taxation
● Econometics and business statistics 
● International busines management
● Management
● Strategic marketing

COMMUNICATION
● Media studies
● Research methods in communication and media 

studies
● Youth and mobile media
● Freedom and control in the media
● Communication technology and practices
● Contemporary media theory
● Reading social media: Sociatechnology literacies
● Authorship and writing

Requirements

The degree requires completion of 32 units (192 
points) as follows:

(a) 16 units (96 points) taken from the Bachelor of 
Business and Commerce at your campus of 
enrolment as follows:

 (i) Seven compulsory common core units (42 
points):

 ● Introduction to accounting and finance or 
Accounting for managers

 ● Malaysian business law
 ● Introductory microeconomics
 ● Business statistics or Business and 

economics statistics
 ● Introduction to management
 ● Marketing theory and practice 

Malaysian Student
RM 36,000
International Student
RM 39,600

 ● Integrative business practices

 (ii) A major of eight units (48 points)**'
 ● The major must come from the approved list 

of majors.
 ● No more than 2 units (12 points) at level 1 

credited to the major and at least 3 units (18 
points) at level 3 credited to the major.

**Depending on the major chosen, one of the units in the 
major may have already been studied as part of the group 
of common core units – where this is the case, students 
will complete an additional unit.

 (iii) Additional units selected from the Faculty in 
the Bachelor of Business and Commerce at 
the student’s campus of enrolment, to reach 
the required minimum of 16 units

(b) 16 units (96 points) from the Faculty of Arts as 
follows:

 (i) A major of at least eight units (48 points) in 
communications

 (ii) A minor of at least four units (24 points) in an 
arts discipline

 (iii) A third first-year arts sequence (12 points)

 (iv) A further two units (12 points) offered by the 
Faculty of Arts

Additional degree requirements:

● A maximum of 14 first-year level units (84 points)
● A minimum of six third-year level units (36 

points), of which at least four units (24 points) 
must be from those offered by the Faculty at the 
student’s campus of enrolment

● In addition to specific unit prerequisites, 
second-year level units require the successful 
completion of three first-year level units and 
third-year level units require the successful 
completion of two second-year level units.

Career Paths

Graduates can explore many 
roles, such as:

● Financial analysis
● Human resources
● Public relations
● Marketing
● Accountancy
● International trade
● Administration
● Advertising
● Journalism
● Publishing
● Editing
● Writing
● Corporate communications
● Multimedia
● Tourism
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Bachelor of Business
and Commerce (Honours)
KPT/JPT (R/340/6/0494) 03/20 - MQA/SWA0110

The Bachelor of Business and Commerce 
(Honours) is an additional one-year full-time course, 
which offers students the opportunity to undertake 
advanced study within the disciplines covered by 
the school. 

The honours year is research centered with a 
structured introduction into the conduct of business 
and economics-related research at an advanced 
level, allowing students to solve practical problems 
from a broader intellectual perspective. Students 
will develop technical and analytical skills, whilst 
reinforcing independent thinking capabilities.

Graduates will have a highly respected qualification 
that positions them well for employment in 
multinational corporations, government and 
non-governmental organisations and universities. 
The course is particularly targeted at students who 
may wish to pursue a research degree. Students 
who complete the course with first-class honours 
may be permitted to enrol in the Monash Doctoral 
Program without first completing a masters degree 
by research.

Learning Outcomes
Upon successful completion of this course it is 
expected that you will:

1. be critical and creative scholars who:
 ● produce innovative solutions to problems
 ● apply research skills to business challenges
 ● communicate effectively and perceptively

2. be responsible and effective global citisens who:
 ● engage in an internationalised world
 ● exhibit cross cultural competece
 ● demonstrate ethical values

3. have comprehensive understanding of their 
discipline and be able to provide discipline based 
solutions relevant to the business, professional 
and public policy communities that we serve

4. have capacity tointegrate and synthesise 
knowledge from across disciplines to create 
innovative applications in organisational settings

5. have an ability to undertake research informed by 
advanced studies in their discipline

Specialisations

● Accountancy
● Applied economics
● Banking and financial management
● Business analytics
● Business law and taxation
● Econometrics and business statistics
● International business management
● Management
● Strategic marketing

Course Structure
This course consists of a combination of 
coursework and research. In the coursework 
component you will develop advanced theoretical 
and/or technical knowledge of your discipline and 
appropriate research methodologies. In the 
research component you will plan and execute a 
research project under the individual guidance of an 
academic supervisor.

Part A. Research (24 points)
● Research project and report (24 points)

Part B. Coursework (24 points)
● Research methodology 1
● Research methodology 2
● Directed studies 1
● Directed studies 2

1 year

February, July

$
Malaysian Student
RM 36,000
International Student
RM 39,600

2018 fees per year

Career Paths

Graduates will have a highly 
respected qualification that 
positions them well for 
employment in multinational 
corporations, government and 
non-governmental organisations 
and universities.

“The most important opportunity that I had at 
Monash was the information sessions from our 
lecturers and industry leaders. Conversations 
I had with them regarding the subject matter, 
expectations they have from graduates, the work 
that they are doing and how I could be a part of 
their team really helped me understand what to 
expect after university and the knowledge that 
I’m expected to have.”

MOHAMED AFFAN
Bachelor of Business and Commerce graduate

Currently pursuing the Masters of Applied Economics 
and Econometrics at Monash Australia

Business
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“One of my assignments required us to 
prepare a strategic marketing plan for 
a real-life client, an Australian-based 
company. The whole process of preparing 
the report and presentation was definitely 
an eye-opener for me as it exposed me to 
various challenges and allowed me to put 
my business knowledge into practice. It 
was an incredibly enjoyable experience.”

NUR ADDINA BINTI KHARMIZI
Bachelor of Business and Commerce student

MUSA School of Business representative 2017

Marketing Director of Monash Entrepreneur Club 2017

Industry
exposure
Monash Malaysia’s School of Business maintains 
strong industry connections all around the world, 
giving you a unique advantage when seeking 
work exposure. 

You will be able to gain real-world experience from 
a wide range of companies that have been brought o
n board as partners and educators via the School’s 
internship and work placement programs, as well as 
living case studies.

In the past, we have worked closely with organisations 
such as Unilever, Nestlé, L’Oréal, Citibank, the Islamic 
Development Bank, and even the Dubai government. 
Our students have interned in countries like Singapore, 
Indonesia, Brunei, Mauritius, Thailand, Bangladesh and 
Sri Lanka.
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Postgraduate Diploma in
Business and Commerce
KPT/JPT (R2/340/7/0169) 04/22 - MQA/SWA0120

This is a prestigious program of coursework and 
research in business and commerce for high 
achieving students who have completed a relevant 
undergraduate degree. You will undertake research 
methodology training and carry out an independent 
research project in your selected discipline, working 
closely with a supervisor who will provide you with 
individual guidance and academic counselling.

The program is particularly targeted at students 
who may wish to pursue a research degree such as 
Doctor of Philosophy (PhD). Students who 
complete the course with first-class honours maybe 
permitted to enrol in the Monash Doctoral Program 
without first completing a masters degree by 
research.

Areas of Study

● Accountancy
● Applied economics
● Banking and financial management
● Business analytics
● Business law and taxation
● Econometrics and business statistics
● International business management
● Strategic marketing

Course Structure

This course consists of a combination of 
coursework and research. In the coursework 
component you will develop advanced theoretical 
and/or technical knowledge of your discipline and 
appropriate research methodologies. In the 
research component you will plan and execute 
a research project under the individual guidance of 
an academic supervisor.

Part A. Research (24 points)
● BEW4100 Research project and report 

(24 points)

Part B. Coursework (24 points)
● BEW4000 Research methodology 1
● BEW4010 Research methodology 2
● BEW4020 Directed studies 1
● BEW4030 Directed studies 2

1 year

February, July

$
Malaysian Student
RM 33,920
International Student
RM 37,312

2018 fees per year

Research

“I have taught and researched in Europe, the US 
and Japan, but the Monash programs have been 
the most international, with Asian, European and 
Australian students. What better way to prepare 
for a truly international career?”

PROFESSOR EDUARD J. BOMHOFF
School of Business

Business
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Master of International Business
KPT/JPT (R2/340/7/0168) 04/22 - MQA/SWA0111

Business

This course presents an academically rigorous and 
professionally relevant program of study in 
contemporary international business issues. It aims 
to boost your career advancement in the private, 
public, inter-governmental and nonprofit sectors, 
and will extend your skills in the analysis and 
interpretation of the global business environment.

Through independent research, presentations and 
case studies, you will acquire the skills needed to 
gather relevant data for analysis together with 
the competencies necessary to effectively 
communicate your decisions.

Learning Outcomes

Upon completion of the course, you should have:
● Developed the capacity for high-level analysis of 

international and transnational investment, trade, 
and management strategy in the context of 
globalisation

● Acquired key skills in communication and 
negotiation across business cultures

● Developed the ability to deal with issues in the 
international non-profit and inter-governmental 
sectors as these affect multinational corporations

● Studied the links between international business 
strategies and societies, economies and political, 
and legal regimes

● Bridged the gap between the theory of firm 
internationalisation and the actual 
internationalisation process in practice

Areas of Study

Section A

Four units (24 points) from the following:
● Accounting for business
● Law and business decisions
● Economics
● Business statistics

Section B

Eight core units (48 points) as follows:
● Accounting and finance for International 

managers
● International management
● Marketing and the international consumer
● International business theory and practice
● Introduction to international economics
● International trade law
● Cross-cultural management communication
● International business strategy

Section C

Four graduate-level units (24 point) subject to 
Course Coordinator approval and a maximum of 
two units (12 points) may be taken from other 
schools/ faculties.
● Contemporary issues in globalisation
● International dimension of e-business
● International marketing
● International finance
● Options, future and risk management
● International issues in employment law
● International study program in international 

business

You may be considered for credit exemption(s) if 
you have completed an/a:

Qualification Program Structure

Undergraduate degree in Sections B and C
a relevant discipline* 

Undergraduate degree  Sections A, B and C
not in a relevant discipline* 

Honours degree in a  All units from 
relevant discipline* section B

Honours degree not in  Units from 
a relevant discipline* sections A and B

*Relevant disciplines include any major within management, 
business, and economics with approval of the course coordinator.

Research Option

This program also offers a research pathway option 
that provides an alternative route for you to go from 
a coursework master's program into a PhD 
program. You will complete, as part of the elective 
component, three units:
● Introductory management research methods
● Research report (introduction)
● Research report

Experiential Learning

The study tour is an elective summer unit designed 
as a practical complement to your academic study. 
You will embark on site visits to local and 
international organisations, companies and 
institutions which will help you better understand 
the impact of that location’s environment on 
business and its implications for management.

Our students have been to countries including 
China, Japan, Hong Kong, India, and Korea where 
they have visited companies such as Boeing, Crédit 
Agricole, Hewlett-Packard, and Samsung.

2018 fees per year

1.5 years (Full-time)
3 years (Part-time)*
in relevant discipline

2 years (Full-time)
4 years (Part-time)*
in non-relevant discipline

February and July

Malaysian Student
RM 53,000
(full course at 1.5 years)

International Student
RM 58,300
(full course at 1.5 years)

Coursework

* Part-time studies not available
 for international students
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“I have learned so much 
within and beyond the scope 
of this course. The 
assignments are challenging 
but extremely rewarding. 
I especially appreciate how 
knowledgeable, insightful 
and helpful the lecturers 
are. Also, my lecturers and 
peers come from different 
backgrounds and cultures, 
thus providing me with a 
wider range of perspectives 
and ideas.”

MOHAMMAD WARIQ BIN WAFI LIM
Master of International Business student
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Business

* Part-time studies not available
 for international students

Master of Philosophy
KPT/JPT (R/210/8/0016) 03/20 - MQA/SWA0122

This program is a fully research-based degree, and 
involves the independent investigation of a research 
problem that you have formulated. It is expected 
that the research undertaken will make 
a contribution to the discipline in which you are 
enrolled by applying, clarifying, critiquing or 
interpreting that knowledge. You will be supported 
by a minimum of two supervisors throughout 
your enrolment.

Learning Outcomes

Upon successful completion of this course it is 
expected that you will be able to:

● extend knowledge, expertise and skill through 
the application of research to business problems 
and issues

● gain experience in the design and 
implementation of research

● develop the ability to carry out independent 
research

● make a contribution to an existing body of 
knowledge by applying, clarifying or interpreting 
that knowledge

COURSE STRUCTURE

This program is 100% research-based and any 
coursework undertaken must be approved by the 
Graduate Research Coordinator.

If you take on this program under the School of 
Business, and wish to upgrade from the MPhil to 
PhD, you must undertake relevant coursework of 
particular discipline area as enabling coursework 
and achieve a mark of 70 per cent or higher.

AREAS OF STUDY

MPhil students are required to carry out 
independent research in one of the following 
disciplines:

● Accounting
● Management
● Marketing
● Specialist streams in economics

Requirements

You must, in consultation with and under the 
directed supervision of a member/s of the 
academic staff:

● carry out a program of research on an agreed 
topic approved by the faculty in your chosen 
discipline for a specific period and other related 
activities as indicated by the faculty

● submit for assessment a thesis of not more than 
35,000 words as outlined in the options below, 
on the program of research which meets the 
requirements of the examiners. Submission of 
the thesis based on or partially based on 
conjointly published or unpublished work 
(http://sss.monash.edu.au/migr/examiners/public
ation/) may be permitted

● satisfactorily complete one of the programs of 
coursework study as outlined under 
'Requirements by department, centre and 
school'

● the coursework component is taken over the first 
two semesters before proceeding to the thesis 
component

International Student
RM 44,308

2018 fees per year

2 years (Full-time)
4 years (Part-time)*

Throughout the year
(Subject to availability of supervision)

Malaysian Student
RM 40,280

Research
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“I believe Monash nurtures students to be 
analytical and independent by thinking 
outside the box and voicing our thoughts. 
To pursue a research degree is incredibly 
challenging and it is a highly-disciplined 
task. My supervisors kept pushing me to 
think beyond my comfort zone to construct 
novel research and implications.”

STEPHANIE CHEAH KAY ANN
PhD (Marketing) student

Business

* Part-time studies not available
 for international students

 

Doctor of Philosophy
KPT/JPT (R/210/8/0016) 03/20 - MQA/SWA0117

The Doctor of Philosophy program enables you to 
complete extensive, independent research under 
the supervision of an experienced member of the 
School’s academic staff. You will be required to 
submit an original thesis that makes a major 
contribution to the discipline by way of new 
knowledge.

This program is designed for you to:

● Extend knowledge, expertise and skill through 
the application of research to business problems 
and issues

● Gain experience in the design and 
implementation of research; develop the ability to 
carry out independent research at an advanced 
level, together with analytical and written 
communication skills

● Develop the ability to carry out independent 
research

● Make a contribution to an existing body of 
knowledge by applying, clarifying or interpreting 
that knowledge

Course Structure

The course consists of the:

● research thesis component
● coursework study program

PHD Programs

We currently have four PhD programs available, 
and each PhD candidate will be assigned to the 
program most relevant to their research focus from 
the following:

● Accounting PhD program
● Management PhD program
● Marketing PhD program
● Specialist streams in economics

Higher Degrees by Research (HDR)

If you are interested in a research degree, 
please visit www.buseco.monash.edu.my

2-4 years (Full-time)
4-8 years (Part-time)*
Your PhD research project is to be 
conceived from the outset as 
clearly achievable within three years 
equivalent full time, and you are 
expected to complete your degree 
within three to four years equivalent 
full time.

Throughout the year
(Subject to availability of supervision)

$
2018 fees per year

Malaysian Student
RM 40,280
International Student
RM 44,308

Research

Enrolment to the School of Business
is available on March, August and
December.

Stephanie’s research focuses on the 
sustainability activities of the solar 
photovoltaic industry in Malaysia where she 
is investigating how key economic, social 
and political actors construct their own 
sustainability agenda from the network 
legitimacy perspective.
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English
(Monash’s minimum English 
language requirements apply)

Mathematics (Australian
Year 11 equivalent)

Malaysian Student
RM 36,000 (Per year)

International Student
RM 39,600 (Per year)

School of Business

Bachelor of Business and Commerce

Areas of Study
n Accountancy
n Applied Economics
n Banking and Financial Management
n Business Analytics
n Business Law and Taxation
n Econometrics and Business Statistics
n International Business Management
n Management
n Strategic Marketing

3 years February, July 
and October

English
(Monash's minimum English
language requirements apply)

Mathematics (Australian
Year 11 equivalent)

Malaysian Student
RM 36,000 (Per year)

International Student
RM 39,600 (Per year)

Bachelor of Business and Commerce
and Bachelor of Communication and Media Studies

4 years February, July 
and October

Malaysian Student
RM 36,000 (Per year)

International Student
RM 39,600 (Per year)

Bachelor of Business and Commerce (Honours) 1 year February and July 

Malaysian Student
RM 33,920 (Per year)

International Student
RM 37,312 (Per year)

Postgraduate Diploma in Business and Commerce 1 year February and July 

Malaysian Student
RM 53,000
(Full course at 
1.5 years full-time)

International Student
RM 58,300 
(Full course at 
1.5 years full-time)

Master of International Business 1.5 years (Full-time) / 
3 years (Part-time)
*in relevant discipline

2 years (Full-time) / 
4 years (Part-time)
*non-relevant discipline

February and July

Malaysian Student
RM 40,280 (Per year)

International Student
RM 44,308 (Per year)

Master of Philosophy 2 years (Full-time)

4 years (Part-time)

Throughout the year

Subject to availability 
of supervision

Malaysian Student
RM 40,280 (Per year)

International Student
RM 44,308 (Per year)

Doctor of Philosophy 2-4 years (Full-time)

4-8 years (Part-time)

March, August 
and December

*The undergraduate entry requirements published in this brochure are for students who commence the MUFY program in 2017/2018.
# Monash College Diploma Part 1 provides a pathway into Year 1 of corresponding undergraduate studies. 
ˆ  Diploma of Higher Education Studies and Monash College Diploma Part 2 provide a pathway into Year 2 of corresponding undergraduate studies.
**The Monash College Diploma Part 1 and 2 entry requirements published in this guide are for students commencing their undergraduate destination degree in 2019.

A Guide to Courses, Fees, and Entry Requirements

Course Duration Intakes 2018 Fees
Prerequisites and 
additional requirements
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7 70 18 60% 65% 8 25 8.33 6 72.4% 92 860% 6.5 60% 70% 50%50%60%

7 70 18 60% 65% 8 25 8.33 6 72.4% 92 860% 6.5 60% 70% 50%50%60%

Requirements
n Completed the requirement for the Bachelor of Business and Commerce at Monash University or an equivalent degree
n Obtained a minimum 70% average grade over Level 2 and 3 of the undergraduate degree in specialised area of business units
n Successfully completed at least one (1) unit in statistics or econometrics as part of the undergraduate degree
n Students must satisfy the minimum English language requirements of the University

buseco.monash.edu.my

Requirements
n Completed the requirement for the Bachelor of Business and Commerce at Monash University or a major sequence in a business and economics related discipline 

(a minimum of 8 discipline units) as part of an acceptable degree
n Obtained a minimum 70% average grade over Level 2 and 3 of the undergraduate degree in specialised area of business units
n Successfully completed at least one (1) unit in statistics or econometrics as part of the undergraduate degree
n Students must satisfy the minimum English language requirements of the University

Requirements
n Degree with a minimum of 55% weighted average marks (WAM)

Requirements
n A bachelor’s degree in a related discipline from Monash University requiring at least four years of full time study, which normally includes a research component in the fourth year, leading to 

an honours degree at H1 or H2A level; or
n A course leading to a masters preliminary qualification at a level rated by the relevant department, School and committee as equivalent to an honours class 1 or 2A degree; or
n A masters degree in a related discipline, including a significant research component, at least equivalent to an Australian honours degree (a full-time year of research and an examined thesis).
n Meet the English language requirements of the University.

Requirements
n A bachelor's degree requiring at least fours years of full-time study in a relevant field, and which normally includes a research component in the fourth year, leading to an honours 1 or 2A in a relevant field;
n A course leading to a level rated by the relevant department, faculty and committee as equivalent to an honours 1 or 2A in a relevant field; or
n A master's degree that entails work, normally including a significant research component, at least equivalent to an honours degree in a relevant field (a 'significant research component' in 

a master's degree will vary from discipline to discipline). It is normally expected that a grade of honours 2A has been obtained for the research thesis or project. Where ungraded, examiner's reports will be 
taken into account; or

n A qualification deemed equivalent
n Meet the English language requirements of the University

Entry requirements are subject to change. Please refer to monash.edu.my for the most current information. 
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The information in this course guide is correct at 
the time of publication. Monash University 
Malaysia reserves the right to change the 
information in line with updates, from time to time.
Please check the website (www.monash.edu.my) 
for the latest information.

Produced by Marketing and Future Students, 
Monash University Malaysia
Copyright © 2017 Monash University Malaysia,
DULN002(B)

December 2017

Co. No. 458601-U
(Date of establishment: 20 March 2000)

CONTACT US
Business hours:
Monday to Friday 8.30am – 6.00pm

Counselling hours for course enquiries:
Monday to Friday 8.30am – 6.00pm 

Closed on weekends and public holidays.

Enquiries

T +60 3 5514 6000
F +60 3 5514 6001
E mum.info@monash.edu

Address

Monash University Malaysia
Jalan Lagoon Selatan
47500 Bandar Sunway
Selangor Darul Ehsan
Malaysia

monash.edu.my
monashmalaysia


